
Focus pays dividends
The ‘50 active years after 50’ initiative was several months in the planning. Tasked with launching a media campaign, we
arranged a London press briefing at the Science Media Centre and co-ordinated the materials and information needed to
support the event. The launch saw us working seamlessly with the marketing team in the Faculty of Engineering at the
University of Leeds, the University’s central press office and with academics. The effects of the press briefing were immediate
and overwhelmingly successful. In total, we estimate this campaign has generated in excess of £500,000 worth of coverage
and is one of the University’s most successful media campaigns to date. 
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